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Who took the survey?
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respondents work °

w
o
in residential care &
assisted living.
1/3 of survey - =
respondents work 'n' 'n'
in home health.

2/3of survey
respondents were
frontline workers.

I / 3 of survey
respondents were

managers, leaders,
and supervisors.
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BRAND RECOGNITION SAFETY AWARENESS
51%

SafeCarg BC is becoming 60% to 81% of SafeCare
increasingly well known. 360/0 BC members report being
Just over half of survey more aware of health and

respondents had heard of safety risks because of
SafeCare BC, and of those, SafeCare BC.

one third were familiar with
the association.

Heard of SafeCare BC
Familiar with SafeCare BC

How are members engaging with SafeCare BC?

Website Workshops Email Newsletter
e — -
26% of members have used 24% of members have taken 17% of members use
the website training or attended SafeCare BC's email
workshops newsletters

“The Working with
Residents with Dementia’
workshop helped me
understand and relate with
our residents inflicted with

dementia” E ! a
1

‘I can count on SafeCare
BC to have reliable stats
and resources regarding
health and safety issues in
my sector.”
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‘SafeCare BC to me is about keeping myself Campaigns

and my coworkers safe from harm - physically,
emotionally and environmentally.”

What initiatives should be a priority?

What training should be a priority?

Mental Health & Safe Handling Violence Dementia Care Roles &
Wellness Prevention Responsibilities




